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The subsystem diagram of the ad traffic model at EUTV Net
shows dynamic complexity *
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Computed scenarios of increasing error severity and frequency

media | media spec spec spot spot low [ low | flexible

Run error error error error error error ratin rating client

# fmedia} | time {h} | {fspec} __time {h} fspec} | time {h} fspec) | time{h} | fraction

1: Ideal ] 168 (7d) 0 144 (6) 0 120(5d) 0 9 (4d) 1.00
2: Base 3 | e 22 | 12065d) | 222 %@d) | 222 | 1234 | 095
3: Worse 6 120 (Sd) 444 9%6(4d) | 4444 nGd | 4444 | 8Qd) 090
: 0] 96 (4d) 666 72Gd) | 6666 #8ed | 6666 | 2404 085

{units: d=day and h=hour}




Computed scenarios for ad sales, media center (MC)
and spec center (SC) metrics at EUTV Net
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Computed ideal and worst-case ad playout scenarios at EUTV Net
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